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Instructions to the cgn,drdate@
1) Al questumg*vare oo)npulsory
2) Al qu@fdm carry equal marks.
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o1 Attemf)"ttany ﬁve questlons [5%2=10]
a) Deﬁ,ﬁe consumer behaviour

b) Whatis personality?
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c) What are the components of Lea\r?ﬁng.{;\(\\ 4
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e) What is organizational opf&}fmg behaviour?
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g) Define Cognitive Dissgnance

f)  Explain self concep?\:y

S A
h) What is Brand loyalty? .:i '
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02) Attempt any two questions. N , [2x5=10]
Q&
a) Explain Brand personality with help of's 1&&6 example.
yy\.
b) Explain the characteristics of organiza$buyers

c) What are the new trends in consumer bel(a‘wour"
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03) Attempt any one [1x10=10]
a)  Analyse the social class in India with the help of Social Economic classes
in Urban and Rural Market.

b) Considering Yourself as a marketing manager of a company making
shampoo, desi gnﬁcg}le‘111arkfc'fing mix variables of a new shampoo product
testing the BOP. ?t’)hsumérs in India.
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04) Attemptany e, [1x10=10]
a) Riya’ P Z1“’yedr o]d smart phone become slow. She is considering buying a
ne&qé Expiam how Riya would make the purchase decision keeping in

mmd the cbnsumer decision process.

b) Social class and Group influences plays a vital role i in.consumer behaviour.
Showcase the application of statement with su1table example.

05) Attempt any one: [1x10=10]
a)  Give the meaning of Attitude. How doe‘s consumer attitude determine the
consumer behaviour? Explar{lwnh example

b) Neeta’s car insurance is dtié for tenewal. She gets emails, SMS offers
and comparison site gesti js from ICICI Lombard, HDFC Ergo,
Tata AIG and ACKO=Her s&ﬂeague recommends ACKO For its Low
premium. However she 1s,unsure about claim settlement reliability. She
spends time comparmgq%llcles online but finally buys ICICI LomE’" rd
due to the brand 1mag&nd a call from their agent explaining the be?ieﬁts
Identify the significative, symbolic and social stimuli irnthis ca§€
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